IIM Raipur to Host its 1st International Case Conference (ICC
2026) on Contemporary Business Practices in Emerging
Markets

Raipur, 22 September 2025: Indian Institute of Management (IIM) Raipur, a leading institution
recognized for Building Business Owners is proud to announce its 1st International Case
Conference (ICC 2026). Scheduled from 30th - 31st January 2026 the conference will bring
together researchers, practitioners, and policymakers from across the globe. The event will serve

as a premier platform to deliberate on evolving management practices, innovation-driven
pedagogy, and the future of business in emerging and global markets. Academicians, researchers,
practitioners, and students are invited to submit original, unpublished teaching cases for
presentation at ICC 2026, with the final date for submission being 31st December 2025.

[IM Raipur has consistently emphasised learning-centric pedagogy, cutting-edge research, and
societal impact. With its Case House (CHIRP) launched two years ago, the institute has focused on
developing India-specific case studies that reflect real-world business challenges. ICC 2026 builds
on this foundation to deepen case-based pedagogy and strengthen management education in
India and globally.

Speaking on the occasion, Prof. Sanjeev Prashar, Director - in - charge and Conference Chief
Patron; IIM Raipur, stated “Case pedagogy is more than a teaching tool; it is a bridge between
theory and practice. With the establishment of the Case House of IIM Raipur (CHIRP), our focus has
been to curate cases that capture the pulse of Indian business realities while resonating globally.
The First Case Conference is a natural progression of this effort, creating a vibrant forum where
academicians, researchers, and industry practitioners come together to co-create knowledge. By
spotlighting themes from strategy to sustainability and entrepreneurship to digital transformation,
we are not only nurturing a repository of authentic Indian cases but also setting the stage for new
collaborations, publication pathways, and innovations in management education.”

The two- day initiative is aligned with IIM Raipur’s vision of “Building Business Owners” by
promoting case-based pedagogy, industry-academia integration, and affordable development
models. The conference will also feature a Special Issue Publication, highlighting selected high-
quality cases presented at the event. This initiative is designed to create international exposure
for Indian scholarship and to foster collaboration between academia, industry, and reputed global
publishing networks.

The ICC 2026 will center around three major themes that capture the evolving landscape of
management and business. The first theme, Contemporary Business Practices, will cover a
wide spectrum of areas including strategy, marketing innovations, fintech, human resource
management and organizational behavior, operations and supply chain management,
sustainability, entrepreneurship, and public policy. The second theme, Integration of Al in
Business, will delve into the transformative role of technology, exploring digital transformation,
business analytics, machine learning, Al-enabled operations, HR analytics, as well as the pressing
issues of ethical Al and governance. The third theme, Globalising Indian Business Strategy, will



focus on the opportunities and challenges faced by Indian firms in international markets,
highlighting aspects such as cross-border alliances, branding, global supply chain integration, and
offering comparative perspectives between emerging and developed markets. Together, these
themes aim to foster dialogue, research, and insights that shape the future of business in a rapidly
changing global environment.

The key highlights of ICC-2026 include a series of enriching activities and opportunities for
participants. The conference will feature workshops on case writing and case teaching,
designed to equip participants with practical tools and techniques to create impactful cases and
use them effectively in classrooms. It will also host dedicated thematic tracks covering diverse
areas such as the integration of Al in case writing and teaching, globalising Indian business
strategies, policy implementation and its impact, sustainability, and innovation in pedagogy.

To encourage excellence, the conference will present Best Case Awards, offering substantial
prizes for outstanding contributions. Additionally, selected cases will gain a publication
opportunity in a special issue of Emerging Markets Case Studies (EMCS), Emerald Publishing,
which is indexed in Scopus and ranked by the Chartered Association of Business Schools
Academic Journal Guide (A]G). Further, the conference will organize a Mini-Case Competition
for MBA/PGP students, providing a platform for presenting short cases, with shortlisted entries
invited to compete at [IM Raipur.

With its strong emphasis on innovation, inclusivity, and internationalisation, ICC 2026 will
not only enrich teaching and research but also contribute to shaping the next generation of
socially responsible business leaders.

About IIM Raipur:

Established in 2010, IIM Raipur is a hub for nurturing dynamic leaders, equipping them with the knowledge,
experience, and invaluable contacts needed to excel in their respective fields of business. Our institution draws
strength from over 50 accomplished academicians across various business domains and over 700 of the brightest
minds in the country. In 2025, IIM Raipur proudly achieved significant rankings, including 15th in the MHRD-
NIRF Business Ranking and 13th in the IIRF 2025 Ranking. In 2024, secured the top spot in the CSR-GHRDC
B-school Ranking, and ranked 8th in the Outlook-ICARE list. We are one of the fastest-growing I[IMs in the
nation. Nestled in the vibrant heart of Chhattisgarh, Naya Raipur, our new, state-of-the-art campus seamlessly
blends modern architecture with Chhattisgarh's rich culture and heritage, creating a unique and inspiring learning
environment.

For more information, please visit: www.iimraipur.ac.in



http://www.iimraipur.ac.in/
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STZIMETH IAYR SURA TTRI | YD fae= 9 yurseii i smaiford S St
U SIARRIPR HH D194 (ICC 2026)

IR, 23 RIdaR 2025: ST IReege i Tede (M) IR 7, S feem o=l a9 &
T ST S &, U+ Ugelt SIeRRISI ¥ BIFhY (ICC 2026) AT HIA BT GIV0N BT 31 T8
WA 30 3R 31 AR 2026 B NN 3R AT HR & Xehdl, faRes oiR A Fmfar sow wm
AN | T8 HRIHH IHRA 3R AfYF ToIRI & YeieH gurafl, TaraR-Ig e ok ufasy & fawma
ST R I &1 UG Ha G| SHebTe ey, nedhdl, [aRNg 3R BT U Jd 3R UG Hd
W 31 fadaR 2025 T ST R Tdhd 6, foTg Icc 2026 T TR farar Smem|

gfeam SReege St Ao IR A gasn af--bisd Riem, sranyf~e iy ik amarfores
YU TR IR AT ]| 31U B BT (CHIRP) T RITUAT & &1 I8 B, TRIT A HR- IR H T Siet
9o Rid R IR & o gd fhan g, S arafae faoa gifadl &1 GRIfdl § 1 16C 2026 T STYR TR
YT & SR H-SMeTRa e &1 SR Te=T e aUT YR 3R g § yeied e &f dofed
& e duR fparman g

39 AU R TITETH IR & TURY =1 SR Teier & 421 WXeid, Ui, Tolld URIIR
q PET. ST RN Had b Rreror Iue 6l 3; 78 @i 3R dfdeq & ffw &1 4g B
TSI TH IR & B BR3Y (CHIRP) BT RITIAT & 1Y, THRT &1 T Y dOR HRA W QT g ot
YR fIeig o1 aRafdeal &) Udhsd § 3R Wied Jeu # +ff urifiies || ugelt 9 +13h9 39
TN &1 WIHIfa® WIfd 8, S T Siidd Hd dUR $Rd! § T8l Splaiied, Mydhdl 3R I8
Ufaex T Ba®HR I &1 A0 HR Idhd &1 0Fd § dax RRd], I I dax fSforea
T IERM dd o [l IR & dbfsd HRd §U, 89 - Had WHIUG YR Hd BT HER (R B
g § Sfew - TgaNT, USRI SR Uaier e # TaeR & sawR it giod s W@ g 1”

%@-ﬁa@u%ﬁ&ﬂé&ﬁ@w%ﬁmﬁqmm"%ﬁmémﬁGﬁ%ﬂ-eﬂ%rrh—d
YSTTol, SSH-UhSToR SERRA 3R fHwrd fawr Aisd &I dgrar <t g1 ™ # Tafd
WWWW@WW%WWmmﬁWI I8 Ugd HRA™
SPBTGHD QY BT SRR TR R UG & 3R Sp1eH], SR 3R Ui d I U= Acas
P ST IEANT M & I I TR DI TS g

Icc 2026 Bt T &I Av A §:

1. WWWUW (Contemporary Business Practices):
OH YU, AT it SA1aRM, e, AMa uTe Ueee SR HTeTHS a8R,
AT R Ty o9 Yeied, FRRdT, ST 3R ufedtes giferedt i fawa i B

2. faeAgH Al WW (Integration of Al in Business):
Tg fefored iawiaRH, foeHy TTfafea, IR A, al-aafia dareH, Hr Tmfafea,
3R AfA® Al SR T I Hedqu! fawdt &1 udl eI |

3. WWWWW (Globalising Indian Business Strategy):
T SR ORI H HRef A S o SRy R gAIferal TR e ik e, o s
PIY-S1SR AT, ST, T TS o SR 3R IHR T [ Rid oo &t

qd-l




3 1 BT 3520 U U1 TaTe, MY 3R A=Y U BT & o7l oit I geard dfiyes Hrgiet o
o9 & Ui Y PR |

ICC 2026 & ST STHYUT:

IcC 2026 B UfrHTRIAN 3 foTT 58 e AT 3R 3raTR 1T | e & g A 3R & frefor
TR IH I AT Bt STt drfes UfaHTh THTaRiell 58 TR B3 3R BT H I5T Jel ST
P P ATTGIND IUBU 3R dh-1h AR T |

T A faRy fafes oo o g1, o 2l &

o YT IR & H Al BT ITIRT

o URAN fa4 YT &1 TelaargeRH
o AT ERA 3R 3P THIG W 4

o fRRar (Sustainability)

. RgudTeERr (Innovation in Pedagogy)

ISPV ®! IG1a1 o & oY, e H 9 &Y 3faied faU ondd, o d Iy e & fag
WW?@I Eﬂ% 3{dTdl, I Hg DI Emerging Markets Case Studies (EMCS), Emerald
Publishing H UBIRIG HA BT 3EaeR e gg UDIR Scopus | ﬁ?ﬁa@' % 3R Chartered
Association of Business Schools Academic Journal Guide (AJG) WWWW%I

1Y g1, MBA/PGP BT & forT fBFil-da ufcrfirar ot SaifSra &t STaeht | 39 8 Bic »9 UKd
BT R QATERRES TETS NS SATSTH YR H Ufcrifiar & yem oivft|

ICC 2026 TATER, FHTATRIAT 7R S{RIIPIT VDIV R SR 3l 5| T8 cbaet RGN 3R LAY b
:%ﬁ‘lﬁq&*n, Sfcth TR Uid) & ATASD U A FORIER e ey & R H F i A
|

ITEHTSTH TIR F IR A:

2010 #H TS, HTSINSTH TIYR AN NSH &l TIR A T ehes B, ST 3¢ 39A-391 cqaary av 7
3cESedT UTod &¥e & [T 3aedes A1, He]oTa 3R 397ed W& el Tl ¢ R T &1 fafdee
STTETT 811 A 50 A TRk FHrzrel IreaqTIehi 3R 2T o 700 & 31Tk TicsmemTel faeanfiat & erferd el &1
2025 #, 3MEIMETH TIAR o Sear@eirar ket grilier H, TFHH THTTIRE-TAITEIRTS e emer #
1587 T 3R IMSIMEIRTE 2025 et 7 1397 TATH A 81 2024 H, NTAIR-SNTAINREA off-Fepel
e 1 oM Faret 3R 3M3TE-3MSHaR G 3 oAt TATT UTed FHAT| g4 <27 o Fad colt A i gl
IMSIHTSTH H ¥ Ueh ¢ SNEI1G & Shad feel, a1 TR & U §ART o121, Ay faieh gRER 3megfen
AIEJHAT I SAEIG T THY TEHIT IR RS & T GEgRer § Siisdr &, Fqd 0 3ear 3R
WW@WWW%I mm%mma@: www.iimraipur.ac.in
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